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“ ”
30-40% of the new people who sign up 
can’t figure out how to use the product 
and get frustrated. This results in them 
canceling their trial.
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W H Y  N E W C U S TO M E R S  L E AV E  T U N E ?

Provide contextual handholding and detailed 
explanations about each crucial step to bridge 
the existing knowledge gaps between TUNE’s 
customers  and their products.

Contextual AnnotationsContextual Annotations

Provide constant progress 
indication to reduce confusion 
and help save time and e�ort 
of key human resources at TUNE

Progress Wizard

Reveal the product’s core value 
upfront and pave the path for 
users to e�ciently generate 
business insights on revenue 
in the shortest amount of time.

Product TourProduct Tour

TUNE
Marketing
Console

HasOffers

TUNE’s innovative but extremely complex 
mobile marketing products provide minimal 
onboarding assistance for new users. This 
results in high drop o� rates and new 
customers choosing competitor products.

Interviews Quantitative Data Analysis

$
Meas

urement U
RL

Te
st 

SDK

Part
ners

Cam
paig

ns

Postb
ac

k U
RL

Reports

$Create
 O

�er

Setup Tr
ac

kin
g

Revie
w Setup

Billin
g

Custo
m U

sa
ge

Acc
ount

Reports

Qualitative Data Sorting


